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ABSTRACT 

The marketing costs were more in supply chain II (municipal market) followed by supply chain III 
(Hawker & petty vegetable shops).  The marketing margins were more in supply chain III (Hawker & petty 
vegetable shops). In Supply chain I (Rythu bazaar) the marketing costs very low and marketing margins 
were not existed because of non involvement of market intermediaries. The producer’s share in the 
consumer’s rupee was more in supply chain I (Rythu bazaar) and less in supply chain II(municipal market) 
and the lowest in supply chain III (Hawker and petty vegetable retailers).It was found that the marketing 
efficiency was highest in Rythu bazaar because of the absence of middlemen and cost incurred by the 
farmer was low, followed by the supply chain IV involving organized retail outlet. The marketing efficiency 
was lowest in supply chain III involving hawker because of the high marketing margins of middlemen and 
high percentage of consumer rupee was pocketed by the market intermediaries. 
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